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85% of Coaches attempt to write a Book… 

…less than 5% do so successfully!

Most Coaches have an idea for a book based on their coaching expertise they 

wish to share or because they feel a book would help validate their expertise 

and make a BIG Impact but they never start writing with clarity around HOW the 

book will do that, they just ‘expect’ it to happen without planning for it. 

Even if you do start by getting help with the writing of the book, most ‘book 

coaches’ are NOT marketers so the limited expertise they have in promoting a 

book is usually focused on the book launch and not much beyond that.

Unfortunately, it’s not enough to just expect to ‘write the book and the readers 

will come’, to have a successful book. 

It’s also not about finding a well-known, reputable publisher to make your book 

a success, that, in fact, can be a huge hindrance to your success when the 

publisher, for example, offers you very low royalty payments and asks you to 

pay extra for marketing your book.

I know this because I receive requests every week from already published 

authors, even ‘bestselling’ authors, for help with marketing, to make their book 

visible to readers.

Sadly, even a ‘#1 Bestseller’ book, when published without first having clearly 

decided and planned how the book is to make an Impact, can not do so AFTER 

it’s complete and published!

So, here I share with you 7 Examples how Writing a Book can help you STAND 

OUT and make a BIGGER Impact, when you plan for it before you write!

https://www.facebook.com/sigrid.dekaste/
https://twitter.com/SigriddK
https://au.linkedin.com/in/sigriddekaste
https://stickybeakmarketing.com/


7 Book Writing Examples for Coaches

#1 – Business Coach

As a business coach, you have a wealth of knowledge and experience that can help your clients 

solidly grow their business. 

But how can you stand out in a crowded business coaching market and make a bigger impact with 

your specific coaching approach? 

The top way is to write a book.

But not just ‘any’ book, we need a clear approach so your expertise stands out and attracts exactly 

the type of reader who will value your expertise and therefore choose to want to work with you in 

response to reading your book.

What is the key expertise you use to help clients grow their business?

Is it using Disk Profiling to determine the best way to motivate the client, or maybe you use 10 

Unique Steps to get Started with start-up businesses. Some business coaches focus on sales 

process improvement and others on client attraction and conversion methods.

Important is that we determine which will be the topic for the book, so you stand out and attract 

more of the type of client you wish to work with.

Carol, for example, is a business coach for weight loss practices. Her expertise and unique 

approach to help grow weight loss practices is based on what she calls ‘The 5 Profit Engines’ of a 

practice.

Makes sense to use those words in her book title.

Carol promotes herself with her book in social media, writing about parts of her profit engines. 

She displays her book whenever she is physical and online networking. 

She’s created an accompanying free action guide that weight loss practice owners get when they 

buy her book and she hands out when she’s a paid presenter at an industry conference or other 

event, including media interviews.

Her book has made Carol the stand out ‘go-to’ business coach for weight loss practices and she 

uses her book extensively to promote herself and make the impact she wants to make.

If you’re curious how my framework helps achieve that, access it by CLICKING HERE

https://connect.tpniengage.com/gov3/155377/framework
https://stickybeakmarketing.com/


7 Book Writing Examples for Coaches

#2 – Business & Marketing Consultant

Writing a Book is a perfect way to position yourself and build your personal brand as a Consultant 

or Authority.

Think about it, who would you rather do business with:

A coach, consultant, financial planner or life coach who hands you a business card that says, “I am 

a Self-Proclaimed Expert – Hire me!” on it.

OR

Someone who’s made the time and effort to write it into the chapters of a book describing the 

solution to your problem and hands it to you,  even autographs it for you with their mobile phone 

number and email address?

Who are you going to remember? Who are you more likely to do business with? 

Do you lose or throw away business cards? How often do you lose or throw away an autographed 

book?

So, as a business and marketing consultant, for example, you could choose to target a very specific 

client niche, like law firms.

Not an easy to ‘get a foot in’ profession and very cautious and critical potential clients, lawyers. 

But with a book that describes specifically how law firms can turn more of their website visitors 

into clients, the interest and respect for your work is there, instantly.

A simple yet highly effective way to get the ‘foot in the door’ with law firms, as a business and 

marketing consultant, is to gift wrap your book and send it directly to the person in the law firm 

that makes the marketing decisions.

I used this approach when I set up my consultancy and the response and financial return for me 

was exciting! I got $25,000 worth of consulting contracts just in the first week of having published 

and sent out my book.

People are impressed and know you’re genuine when they can hold your book in their hand and 

are much more open to taking your follow up phone call, asking if you received the book.

That’s a top conversation starter!

https://stickybeakmarketing.com/


7 Book Writing Examples for Coaches

#3 – Life Coach

As a Life Coach, writing a book can establish you as an expert in your field and increase your 

credibility and visibility, even if you are NOT certified! 

Your book can be a powerful marketing asset that sets you apart from your competitors and 

attracts new clients to your business. 

You can use your book as a way to showcase your unique approach and insights to life coaching, 

demonstrating the value you provide to your clients.

Loads of Life Coaches offer more than life coaching and so with a book you will certainly and 

immediately stand out.

For examples, Wynston’s own, tough life and upbringing led him to want to share 21 effective 

ways that he learned along the way, to get through life's toughest challenges. 

The best way to make an impact with his unique teachings of getting through life was writing a 

book.

A book is almost always at the centre of gaining speaking and media appearances.

You see, as a life coach, speaking about your personal experiences in a way it touches others, you 

can offer those experiences and how people can learn to fully live their lives, by leaving them with 

your message in a book.

Wynston even, was able to have his book become part of the curriculum at his local university, 

something he’d never dreamed of achieving, but he did, BECAUSE of his book!

So, if you are a life coach, think about it, how wonderful would it be if your message and how you 

help people or support people to help themselves, was your legacy to the world, in a book?

And don't let the fear of writing a book hold you back from achieving the goal of writing your own 

book. With the right guidance and support, you can turn your expertise into a polished and 

professional book – it is so much easier than you think and that’s why I created my writing & 

marketing strategy and framework to share EXACTLY what goes into writing a book.

I’ve put it into a Video, and you can access it HERE

https://connect.tpniengage.com/gov3/155377/framework
https://stickybeakmarketing.com/


7 Book Writing Examples for Coaches

#4 – Leadership Coach

Are you a leadership coach and find you ‘jump through hoops’ to get to the decision maker in the 

company to just be able to present your expertise and why your coaching of emerging leaders in 

that company in your unique style will make a direct difference to various of the company’s 

departments and financially to the entire company’s turnover?

Of course, you might be seeking individuals on the path to improve their leadership skills and offer 

your unique approach.

Either way, there is a lot of scrutiny around how ‘good’ or ‘qualified’ you are to be a leadership 

coach and not surprisingly, being the author of a book that shares what makes you so different 

not only allows you to make the connection to the right people in the company smoother, you can 

also make a huge impact on leadership in general with a book.

For example, a leadership coach who uses inspirational techniques, borrowed from the arts, dance, 

film and music is something quite outstanding.

Sure, you can talk about it, make phone calls, send countless emails and even if you use video to 

share this unique approach, the much simpler and yet more powerful way is to send a book you 

wrote to the decision maker.

In your book you can describe in detail why an inspirational leader engages more loyal and harder 

working team members. You can tell your own story how once working in the arts has shaped your 

way of connecting with people and share client outcome stories, all in one place, your book.

Imagine, this strategy can get you every contract as leadership coach you want. Or you use it to 

send your book directly to the person you wish to offer your coaching to.

Inspirational leadership is also a huge topic to get into the media with and when your book offers 

the reader a link to your online DIY leadership course, every mention of your book will bring you 

new subscribers, a kind of ‘passive income stream’.

If this is you, a well-established coach, whatever your coaching direction and you’ve been thinking 

about writing a book, I invite you to discover how I help savvy Coaches & Consultants to write a 

Book so they STAND OUT with their message and expertise, inspire change, and make the BIG 

Impact they want to make.

Get access via the link on the last page of this report.

https://stickybeakmarketing.com/


7 Book Writing Examples for Coaches

#5 – Transitions or Transformations Coach

If you are one or the other, you know that a transitions coach helps individuals navigate through 

significant changes or transitions in their life, such as a career change or a move to a new city. You 

would be the one to provide support, guidance, and practical advice to help the client successfully 

navigate these changes to adapt to their new circumstances.

On the other hand, as a transformations coach you’d help individuals make profound and lasting 

changes in their life, most likely related to personal growth and development. 

You’d help your clients identify and overcome limiting beliefs and behaviors and help create new 

habits and patterns that align with their goals and values. 

As a transformation coach you’d probably work with clients over a longer period of time and use a 

variety of coaching techniques and modalities to help your clients achieve significant personal 

breakthroughs.

Both types are desperately needed in changing times and yet, many of these coaches do not 

describe their point of difference in a way more people would want their help…is that something 

you experience?

So, when you have the space of page after page in a book to explain your unique approach and 

technique in a way it makes it clear to the reader how valuable your help is, you’ll find, like loads 

of my transformation and transition coaches have, clients come to them and convert much faster 

than any other way of marketing themselves.

Imagine, your book brings you 3-4 enquiries a month and 2 of those are simple and solid 

conversions to a paying client!

Now work out the income on that and the value of a supportive book writing framework that 

covers every step of the writing, publishing and marketing process so you do achieve such 

outcomes! 

That’s value, right? 

You’ll find my book writing strategy and framework described in detail via the link on the last page 

of this report.

https://stickybeakmarketing.com/


7 Book Writing Examples for Coaches

#6 – Wealth Coach

There are many types or Wealth Coaches, each one offering a very different perspective and way to 

build wealth. This might even be specific to male or female, as each gender often have quite 

different perspectives on wealth.

Let me share how a Financial Adviser, for example, moved into specifically wealth coaching women 

and used his book to easily promote this change of business direction.

Just like I used a book each time I changed direction, from my retail businesses into consulting and 

from there into starting my marketing agency and then into what I do now, helping savvy coaches 

and consultants write a book to stand out and make a bigger impact, the financial adviser 

discovered how poorly women were set up when they came to him for advice.

With clarity on what he wanted to achieve, which was helping women to understand and create 

wealth to be independent of personal, career or economic environment changes...

… he wanted to do so without necessarily working with them one on one only, he wanted to free 

up time for himself, too.

With a bit of research into how women think about wealth and wealth creation he decided to write 

his book in a ‘story telling’ way. By that I mean, he told a story of two women, friends in school 

but ending up with very different career and life paths and meeting up to compare their journeys 

many years later, one independent and with accumulated wealth, the other not so.

Alongside the book he created online programs so women can work on every step of becoming 

independently wealthy and he promotes these NOT direct but via his book when he’s on TV, Radio 

or other online media opportunities.

The book is just the ‘low investment’ first step for women to make a financial commitment to want 

to know more.

A very clever and totally suitable way to stand out in the crowded financial ‘market’. 

What type of wealth or money coach are you? 

A very different strategy might be more suitable and finding the best one for you would be the 

very first step we’d take when you get my help to write your book, so you stand out, share your 

unique approach and make a financial difference for people.

https://stickybeakmarketing.com/


7 Book Writing Examples for Coaches

#7 – Health & Wellness Coach

If you fall into this category, I know, there are so many, many variations and that is such a great 

opportunity because I see, time and time again, people in the health & wellness category 

promoting their services with the same descriptions, always around naming the modalities they 

use instead of describing their unique approach of supporting clients to become well.

So here is how one natural medicine practitioner changed this by writing her book.

On first approach she wanted to write about everything she does when working with a client and 

she wanted to use examples of clients of all ages until she understood how positioning herself as 

the expert in one specific area and for a targeted client would be much more powerful to get her 

message out.

My first question for a client is always: ‘What do you want the book to do for you?’, in this case, 

the practitioner got clear on wanting the book to attract clients who would not question her 

prices, happily follow her directions and stay for a while. That is best achieved by writing for 

women in business who want to be and stay well to cope with working in a corporate position.

Targeting these women was clearly reflected in the practitioner’s book title and she promoted her 

book with direct messaging which brings 1-2 new clients a month which is all she wanted.

Of course, this can easily be increased, by messaging more women, and back to less, by 

messaging less.

You see, when a book shares the writer’s  own personal story, their approach to helping the 

people the book is written for and in detail how and why that works, it is easy for the reader to 

choose to want to know more.

There’s no ‘pressure’ sale involved, no long explanations on a ‘sales’ call required, because it’s all 

laid out in the book.

So, if writing a book is on your mind, the time is now…BUT before you start, I want you to take a 

look at my book writing framework and why it is so different from anything on the market.

I’ll show you what has replaced the OUTDATED ways of writing a book and why.

Take a look at the next, the last page, and click the link to access my framework.

https://stickybeakmarketing.com/


What goes into writing a Book?

Discover why my framework is so 

different to anything on the Market! 

Click Here & Watch the Video

Impact more People’s Lives - Write a Book

https://connect.tpniengage.com/gov3/155377/framework
https://stickybeakmarketing.com/

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10

